
Are you ready 
to tell a story?
Now you can – with DSM  
bite-sized brand stories



If want to know how to explain and share stories 
about how DSM is creating brighter lives for all in a 
simple and concise way…you’re in the right place.
Welcome and thanks for taking the time to read these DSM bite-sized brand stories.

The concept behind them is simple: when it comes to communicating complex 
stories, our audience doesn’t always want (or need) to digest the entire meal. 

Sometimes a snack will do…

There are a couple of reasons why. 

• Every audience is different. The way we explain, say, our nutritional 
improvement story to expert customers will inevitably be different to how we 
explain it to a non-expert.

• At DSM our purpose is to create brighter lives for all. Now we want to ensure 
that our stories and activities are understandable for all (which in turn grows 
our brand). 

Consistent & creative

This last point is especially key. 

As a brand we need to be consistent in what we say, but that shouldn’t prevent 
us from being more creative (and flexible) in how we say it.

These bite-sized brand stories use simple and concise language to explain the great 
things we’re doing at DSM. They cover our three key domains of Nutrition & Health, 
Climate & Energy and Resources & Circularity. They address how we improve, 
enable and advocate for a brighter world; and they are based on a simple structure 
of Challenge/Solution/Result – each one just a single sentence long in most cases.

After reading these stories, our hope is that everyone should be able to 
Understand, memorize and repeat them: Perhaps not word-for-word, but at least 
the key points.



Nutrition & Health
IMPROVE
Keeping safety ‘top of mind’

Keeping our people safe is the highest priority for DSM. 
Safety needs to be lived as a true value in practice and 
culture so that we can significantly reduce the number of 
people getting injured each year, and strive towards our goal 
of being incident-and-injury free.

We created a safety campaign called ‘Living Safety. I Care, 
We Care’ to emotionally engage with everyone on safety and 
embrace it as a true value in the workplace by taking care of 
themselves and each other.

Employees are now more engaged and since 2018 our safety 
performance continues to show significant improvements 
(>30% as of July 2020) with less employees getting injured at 
work each year.
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Nutrition & Health
ENABLE
Optimizing our immunity

Getting our optimal amount of nutrients each day may be 
more challenging than you think. In fact, you would have  
to eat at least four oranges to reach the recommended daily 
intake of vitamin C.

Vitamin C is a powerful antioxidant that plays a vital role in 
supporting our immune system. Here at DSM we are one of the 
world’s leading manufacturer of this important micronutrient.

Taking a vitamin C supplement daily can help reduce the risk, 
duration and severity of a common cold - supporting the 
response of our immune system to fight infection.
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Nutrition & Health
ADVOCATE
Making nutrition more available

Good nutrition is the foundation of good health; but it needs 
to be more available, more affordable and better understood 
around the world.

Our advocacy work with the World Food Programme 
is improving understanding on this topic – and most 
importantly, making nutritious foods more available.

So far we’ve improved the nutritional value of 10 food 
products distributed by the World Food Programme, adding 
critical micronutrients that benefit around 35 million people 
every year.
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Climate & Energy
IMPROVE
Reducing our own emissions

To halt the effects of climate change we all need to reduce 
our emissions to ‘net zero’ by 2050 – and that includes 
companies like DSM.

We’re running various initiatives to reduce our CO2 emissions 
– for example by shifting to renewable electricity instead of 
fossils, both internally and in partnership with our suppliers.

More than 50% of all electricity bought by DSM now comes 
from renewables – and we’re on track to achieving a 30% 
absolute reduction in our Greenhouse Gas emissions  
by 2030.
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Climate & Energy
ENABLE
Tackling methane emissions from cattle

A single cow can generate the equivalent of three tons of CO2 
per year in the form of methane.

We developed a unique feed additive called Bovaer® for 
farmers that suppresses the enzyme that triggers methane 
production inside the cow.

By feeding each cow just a quarter teaspoon of Bovaer® each 
day we’re reducing its methane emissions by up to 30%.

CH

ALLENGE

SO
LUTION

RES
ULT



Climate & Energy
ADVOCATE
Putting a price on carbon emissions

GreenHouse Gases are largely emitted at little-or-no 
financial cost - and sometimes even at a profit, due to 
harmful public subsidies. 

We’re working with leading names like the World Bank 
and Carbon Pricing Leadership Coalition to advocate 
implementing new pricing schemes and putting a higher 
price tag on carbon.

The number of carbon pricing initiatives implemented  
(or scheduled for implementation) has increased to 61 from 
47 just three years ago; while we’ve also mobilized several 
major companies to join us in supporting these schemes.
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Resources 
& Circularity
IMPROVE
Creating from waste

Our society throws away 90% of everything it makes.

Instead of creating waste, at DSM we’re creating from waste.

At DSM we recycle 88% of our waste, while nearly 15% of our 
spend on raw materials comes from renewable sources.
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Resources 
& Circularity
ENABLE
Making poultry farming more sustainable

How can broiler chicken producers improve the health and 
performance of their broilers while maintaining a healthy 
profit - and planet? 

We developed a new feed additive called Balancius®  
(in partnership with Novozymes) that enables broiler 
chickens to digest nutrients more efficiently than ever before. 

Broiler producers can now produce more food from the 
same amount of feed, thus improving their profitability 
while reducing the environmental footprint - enabling more 
sustainable farming with less waste.
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Resources 
& Circularity
ADVOCATE
 Collaborating to boost circularity

Dyneema® is the world’s strongest fiber, used in everything 
from protective equipment like ballistic vests and cut 
protective gloves to ropes and nets – but because this 
material is so tough, it’s also tough to recycle.

DSM formed the CirculariTeam™ - a coalition of 17 customers, 
recyclers, and key partners in order to close the loop  
on the world’s strongest yarn - for example through smarter  
product design (designing for circularity), re-use and 
recycling of materials.

The coalition is still in its early phases, but three 
workstreams are now running and have initiated projects  
to make an immediate impact on circularity by 2021 -  
starting with a recycled Dyneema® yarn originating from  
post-production ‘waste’ for use in strong ropes and covers.
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A word on SDGs
Let’s not forget that from an all-important outside-in perspective, our activities at DSM are 
now aligned with the United Nations’ Sustainable Development Goals (SDGs). Here’s a brief 
overview of which SDGs are especially relevant to each of our nine bite-sized brand stories. 

What next: why not 
start with a social 
media post (or two)?
If you’re comfortable with these stories 
and are ready to share them  
– be our guest!

One fast and efficient way to spread the 
word is to use your social media channels.

On the previous pages you’ll see examples 
of how different kinds of social media posts 
could look. You’ll also notice that where 
relevant, some of these posts include a 
link that gives the user a quick way to 
discover more about the topic if they wish.

Remember to take a quick pause before 
you post by refreshing yourself on our 
Social Media Golden Rules. These can be 
found on our revamped DSM Brand Center 
– along with our Social Media Policy.

And of course, you can share these stories 
the ‘old-fashioned way’ (verbally) with your 
friends, family – and indeed anyone else in 
your network who shares our passion for 
creating brighter lives for all!

Good luck. And thanks for sharing!

Finally…this is just the beginning
Creating these compact stories has involved great discipline from our DSM colleagues.

As Mark Twain once famously wrote when signing off a letter to a friend: I apologise for the 
length of this letter. I would have written you a shorter one, but I didn’t have time.

We therefore sincerely thank all those who patiently gave their time to help us take a bite of 
complexity; and we hope there will be many more in the future.

For information on the tone and style, check out 
the DSM Writing Guide. For all other information, 
take a look at our Social Media Policy.

This pdf is available via the DSM brand center, 
and if you want to know more about these 
stories many of them can be found on dsm.com.
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https://brandcenter.dsm.com/content/dam/brandcenter/branding-refresh/dsm-writing-style-guide.pdf
http://brandcenter.intranet.dsm-group.com/default.aspx?path=site/downloads/faceted-search/&Culture=en&q=Element+Variant%3aSocial+Media%3b
http://www.dsm.com



